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On the Influence of Toy Service on Children’ s Reading Promotion in
Public Libraries

— Evidence from Guangzhou Library
Zong Hechanrui  Cao Wenzhen

Abstract: In recent years the library segmentation services represented by toy service have been paid more at—
tention to by the library industry. However there is still insufficient discussion on whether toy service can im—
pact on the development of library core business such as reading promotion. The study investigated the influence
of toy service on reading promotion services and found that there was a clear contradiction between the cogni—
tive attitude and realistic participation of readers: the vast majority of readers believed that toy service could en—
hance their understanding of reading promotion services and promote the development of their children’ s
reading behaviors but readers who participated more frequently in toy service had not shown more understand—
ing towards and actual participation in reading promotion services. This paper analyzes the causes of this phe—
nomenon explains this phenomenon from the theoretical perspective of “cognition affection and conation”
and puts forward suggestions for the linkage development of library segmentation services and core business from
three aspects of enhancing service cognition triggering emotional experience and guiding practical actions of
readers. 2 figs. 10 tabs. 21 refs.
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